Personal Identity
The first frame of CTI is personal identity, which is an individual's self-concept or selfimage (Jung & Hecht, 2004) . Instagram stands out among other social media applications such as Facebook or Twitter for its focus on visual content over social networking or news sharing. One of the main features of Instagram is the ability for users to post and share photographs and videos onto their feeds. A feed, in the context of social media, is a term used to describe the list of posted content a user sees. Therefore, when looking at how Instagram affords the construction of personal identity it is important to look at the role of photography in the construction of identity.
Van Dijk (2008) argues photography functions as a tool for identity formation when shared.
"Networked systems define new presentational contexts of personal pictures as sharing pictures 8 INSTA-IDENTITY become the default mode of this cultural practice. In many ways, digital tools and connective systems increase control over individual's image exposure, granting them more power to present and shape themselves in public" (Van Dijk, 2008, p.71) . In other words, sharing photographs affords an individual the ability to visually construct their personal identity. One form of personal photography that is very present and often shared on Instagram is what is known as the "selfie."
A selfie is a "self-generated and self-selected documentation to communicate the transitory message about oneself at a particular moment in time, typically taken with the use of smartphones and webcams for the purpose of immediate distribution to others via social media networks" (Soerjoatmodjo, 2016, p.139) . Soerjoatmodjo (2016) argues that selfies afford selfexpression and the ability to remember a specific moment in time which links to identity Furthermore, when an individual "appears in the presence of others, there will usually be some reason for him to mobilize his activity so that it will convey an impression to others which INSTA-IDENTITY it is in his interest to convey" (Goffman, 1955, p.4) . In other words, individuals will usually seek out the best light to present themselves in. The ability to selectively curate how one is perceived is a unique affordance of computer-mediated communication that is afforded by capturing and sharing a photograph on Instagram.
In face-to-face communication one cannot control every aspect of their self-presentation whereas there is a lot more control with computer-mediated communication. For example, an individual could capture twenty versions of the same subject in a photograph and then select which version they feel best represents what they are trying to capture. The act of selecting which image to present and share on Instagram affords users the ability to intentionally curate how they want their subject to be perceived, which is not as easy in face-to-face communication.
This same concept can be applied to any perceived unfavorable attribute or quality of one's identity that they selectively wish to not present. Walther, Liang, Deandrea, Tong, Carr, Spottswood, and Amichai-Hamburger (2011) describe this selection process as selective selfpresentation, which affords users the ability to exaggerate or diminish the characteristics they do or do not wish to portray online. In Figure 3 Tim also decides to include the text, "Arizona born -Portland living." Providing where a user is born and currently lives is not mandatory on Instagram, which means this is information that Tim voluntarily chose to share about their personal identity. 12 INSTA-IDENTITY social act, which is why social identity is so closely connected to the concept of performing self.
Goffman (1955) argues that the concept of self is a social process rather than a fixed component of an individual. He uses the concept of a theoretical stage and performers acting to explain his theories on presentation of self. He argues one man will play many parts throughout his life depending on different stages of life and who he interacts with. Goffman also argues there is no true self and that instead each "mask" an individual, or performer, wears in different social scenarios is one's true self. Similarly, Jenkins (1996) argues that all components of human identity are more or less social. "Social identity is constructed from ones understanding of who they are and of who other people are, and, reciprocally, other people's understandings of themselves and of others" (Jenkins, 1996, p.5) . He describes identity as a process of becoming rather than being, and that identity should be described plural as identities due to the fact that who we are is never a singular, final or settled matter (Jenkins, 1996) . Bucholtz and Hall (2005) argue that this multifaceted performance of selfhood is largely produced by linguistic interaction. Bucholtz and Hall (2005) argue that identity does not emerge at a single analytical level but rather operates at multiple levels simultaneously. They argue it is through the interaction level that each level of identity gains meaning, which is how identity can be understood as a centrally linguistic phenomenon. Their analysis coincides with other research and theories, including CTI (Hecht, 1993) , that view identity as something constructed and enacted socially through discourse rather than as a result of discourse. Platforms such as Instagram afford a theoretical stage for users to perform their various identities through its features and frameworks.
One of Instagram's features that affords users the ability to enact their identity is the caption feature on the photographs they choose to post and share. The caption feature affords a linguistic communication of a user's identity for both other users to perceive and to reinforce their own 22 INSTA-IDENTITY affordances of social media applications to construct an identity and concept of selfhood outside of their non-computer-mediated experiences. Furthermore, I hope studies like this one will prompt further research and discourse on the importance of digitized platforms for individuals who otherwise don't have the safety or community to understand, explore, discover, and/or celebrate their identity. Identity construction is inevitable whereas identity exploration is a privilege, a privilege everyone should have access to. In a world becoming increasingly connected we must do what we can to make sure all identities and voices are recognized, represented and heard.
